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3Q10 HIGHLIGHTS

Solid leadership N
13% QoQ profit growth Maxis.

* Higher profit built on strong operating and financial discipline

. . - Net profit grew 13% to RM601m
This changes everything. - EBITDA grew 11% to RM1.14b

Again.

- Strong EBITDA margin of 51.4%

* Revenue impacted by revised interconnect termination rates
- Underlying revenue grew 2.2%; Comparable revenue grew 0.2%

* Robust subscriber growth
- Mobile subscriptions crossed 13.5m; 554k net adds
- YTD leadership share of 45% of industry* net adds

* Strong data revenue momentum
- 39.2% of mobile non-voice revenue
- Over 50% of subscriber base use mobile internet

* Strong broadband momentum
- QoQ revenue growth of 36%, YTD revenue up 74% YoY
-  LTM leadership share of 41% of industry* net adds

* Dividends
- RM600m (8 sen/share) interim dividend for the quarter

Extra fun. Added value. - RM2,925m (39 sen/share) total dividends since Nov 2009 IPO
Have it all on your iPhone 4 with our new iValue plans.
Visit your nearest Maxis Centre today. * Awards and recognition )
- Asia’s Best Employer Award 2010 (i

- Gold Award 2010: Best in-House Contact Centre in Malaysia

=N
max‘s@ " iPhone 4 (i) Employer Branding Institute, CMO Asia and Strategic Partner CMO Council

(ii) 11t Contact Centre Association Malaysia (CCAM) Annual Awards 2010
* Top 3 mobile operators




Strong overall results

Despite low industry revenue growth

Combined Basis

Revenue (RM m) 2,191
Comparable Revenue * (RM m) 2,211
EBITDA (RM m) 1,028
EBITDA margin 46.9%
PAT (RM m) 532
PAT margin 24.3%
Subscription base ("000) 12,971
Net adds ('000) 280

2,216
2,216

1,138

51.4%

601

27.1%

13,525

554

—

Growth
QoQ

+1.1%
+0.2%

+10.7%

+4.5pp

+13.0%

+2.8pp

+4.3%

6,400
6,400

3,231

50.5%

1,730

27.0%

11,735

501

*2Q10 and YTD10 comparable revenue excludes mobile internet and roaming revenue adjustments

6,559
6,577

3,248

49.5%

1,685

25.7%

13,525

1,234

Growth
YoY

+2.5%
+2.8%
+0.5%

-1.0pp

-2.6%

-1.3pp

+15.2%

N
mMaxis.



13.5 million subscriptions crossed
554k net adds ; 45% YTD market share’

MOBILE SUBSCRIPTIONS

N
mMaxis.

Subscriptions 000

Subscription Breakdown

maxis +10%
Hotlink (Prepaid) +17%
Total +15%

maxis +2%

W maxis * W Hotlink (Prepaid) ——»  Hotlink (Prepaid) +5%
Total +4%

16,000 +

11,735 | +556| 12,291 | +400 12,691 ' +280 12971  +554 = 13,525

12,000 -

8,000 -

4,000 -

3Q09 4Q09 1Q10 2Q10 3Q10

1.23 million net subscriptions added

Prepaid now over 10 million; 488k
subscribers added; strong youth,
emerging market demand

Postpaid base crossed 3.2 million.
Robust broadband take up.

* maxis includes postpaid and WBB subscriptions

# Top 3 mobile operators



Steady revenue growth

REVENUE

N
Impact of revised interconnect felt maX|S

Overall industry quarterly revenue growth in
2010 soft, voice tariff erosion, further
impacted by interconnect

Underlying revenue grew 2.2%* QoQ.
Adjusted for new interconnect rates, revenue
grew 0.2%.

Despite slowing industry growth, Maxis well
positioned for future due to strong
momentum in data (5% QoQ) and
broadband (36% QoQ) revenue

* Based on old interconnect rates

Revenue

» +2.8% > +2.5%

> +1.1% 6,559
6,400

2,211 2,216
2,191

2,156 2,152

RMm

3Q09 4Q09 1Q10 20Q10 YTD 09
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RPU largely stable

ARPU, MOU

N
mMaxis.

RM

Minutes

ARPU

150 -

100

50

m Postpaid m Prepaid m WBB m Blended

Postpaid -2% Postpaid -1%
Prepaid -3% Prepaid -14%
——> WBB 0% —— WBB-31%
Blended -3% Blended -10%
107
103 100 102 103 101 103 101 102

0
3Q09 4Q09 1Q10 2Q10 3Q10 YTD 09 YTD 10
MOU
600 - . . . .
m Postpaid m Prepaid m Blended Postpaid -3% Postpaid -3%
} Prepaid +2% ! » Prepaid +8%
Blended -1% Blended -1%
377
373
400 1 958 364 352 s71 358

200

3Q09 4Q09 1Q10 2Q10 3Q10 YTD 09 YTD 10

QoQ ARPU stable despite declining
voice ARPU



NON-VOICE REVENUE

39% non-voice revenue

N
Maxis among top operators in region maX|S

Non-Voice Revenue

mm Non-Voice Revenue 39.2%
—e— Non Voice Revenue as % of Mobile Revenue 36.6% 36.9%
34.4% 34.8% 31.7% 2,260
33.0% o . 809
/
747
663
3Q09 4Q09 1Q10 2Q10 3Q10 YTD 09 YTD 10

Non-voice revenue refers to non-voice mobile revenue

® Strong non-voice revenue growth, YoY non-voice revenue grew 20%
® Over 50% of subscriber base use mobile internet



SMARTPHONES

Investing in Malaysia’s data future N
MaxXis.

Widest and latest range of smart devices

AR Y max?s.
This changes everything.
Again. IT'S NO LONGER
2 A DREAM SMALL
The Nokia N8 smartphone is now here. o UTS I D E
o 3 BIG
3 INSIDE
OUR LATEST
. Ex(_rafun,Add_edvalue, . ANDROID PHONE
e e IS OUT OF
THIS WORLD

INTRODUCING THE NEW SAMSUNG GALAXY S.
ONLY WITH MAXIS

max?s. & iPhone 4

max?s.
Created suite of bundled packages AND ZOOM
to cater for customers across all gll.\lAE%gERRW
segments ;
THE ULTIMATE
ANDROID PHONE a

maxis. #2: BlackBenry Torch.

The HTC Desire. Only with Maxis.

* Launched in 2Q10: Samsung Galaxy S, HTC Desire ; Launched in 3Q10: iPhone4 ; Launched in 4Q10: Nokia N8, Blackberry Torch, Samsung Galaxy Tab 8



INNOVATION

Best in class service offerings
Global contemporary content

Maxis 1Store | _A,

One-stop online store customized to Maxis Mylaunchpad

local needs, enabling consumers to Prime one-stop portal to the
explore, discover and purchase internet, delivering latest news,
content and applications. entertainment and services. Ranked

among Malaysia’s Top 5 local sites.

Maxis Health Portal

World’s first health reference mobile service, VIt _ _ _ _
offered on multiple platforms and designed An unlimited music offer allowing music lovers to e njoy

to be accessible, easy to use, and highly songs and music videos for a flat fee and accessibl e across
personalized. various types of devices. 9

ONEMusic



